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Upcoming Events 
• 11/28/07: Careers in Brand 

Management. Final session of the 
Careers in Marketing Series, 5:00 
p.m. in 1011 Bartley Hall. 

• 1/10/08: NYC Ad Agency Tour. 
Visit with three top ad agencies: 
Euro RSCG, Ogilvy, and BBDO. 
Check your email for more info. 

• 1/18/08: Urban Outfitters site 
visit. 1:00 to 3:00 p.m. Contact 
The Clay Center for more info. 

• 1/24/08: DuPont Presentation. 
Learn about DuPont’s Fall 2008 
Marketing Communications CoOp 
Program, 5:30 p.m. in 1011 
Bartley Hall. 

• 1/30/08: McNeil Consumer 
Healthcare Presentation. Learn 
about McNeil’s Fall 2008 
Marketing CoOp Program, 5:00 
p.m. in 1011 Bartley Hall. 

• 2/13/08: Sports Marketing 
Presentation. Tony Ponturo, VP 
of Global Media and Sports 
Marketing for Anheuser-Busch, 
4:30 p.m. in the Connelly Cinema. 

• 2/21/08: 3rd Annual Marketing 
Professionals Showcase. 5:00 
p.m. at the Connelly Center. 

 

 
Are you interested in a career in 

advertising? Get a head start by joining the 
Villanova Advertising Society, a student 
chapter of the American Advertising 
Federation (AAF), for the 2007-2008 program 
year. While all Villanova students are 
welcome to attend the bi-weekly meetings of 
the Ad Society, becoming a paid member 
offers many advantages. 

Your membership in the Villanova Ad 
Society includes student membership in the 
AAF. You’ll be part of a national organization 
with over 250 student chapters and over 200 
local professional chapters, including one 
serving Philadelphia.  

As a student member of AAF, you are 
eligible for various AAF-sponsored internship 
and scholarship opportunities. You also get 
access to exclusive resources, such as an 
online career center and job bank, and Smart 
Brief, a daily e-newsletter with breaking 
advertising news. Members are also eligible to 
serve as officers of the Ad Society, a great 
opportunity to serve your fellow students and 
develop your leadership skills. 
How to Join 

Annual dues for the Villanova Ad Society, 
which includes student membeship in the 
AAF, are $45. Your membership is valid 
through August 2008.  

 

 

There are three simple steps to join: 1) 
complete the membership form available on 
the Ad Society website; 2) attach a check for 
$45 made payable to the Villanova 
University; 3) bring your form and check to 
Professor Madway in 2047 Bartley Hall. 

The current membership drive ends 
December 14. Students studying abroad this 
semester will be able to join when they return.  
New Membership Benefit 

Villanova Ad Society members can now 
join the Philly Ad Club, the AAF organization 
for local advertising professionals, at a 
substantial discount. Normally student 
membership in the Philly Ad Club is $25; 
Villanova Ad Society members pay only $10. 
(Membership in the Philly Ad Club is handled 
separately. Visit www.phillyadclub.com to 
download an application.)  
Special Promotion 

Thanks to the Philly Ad Club, students 
joining the Villanova Ad Society will receive 
a FREE copy the November 2007 issue of Ad 
News, the club’s bi-monthly magazine. It’s the 
leading source of news and other info about 
the Philadelphia ad community. It’s a great 
resource for students, but the supply is 
limited. So get your membership application 
and dues payment in today.  

 
 

 
Villanova Students Place 2nd in 
2007 NSAC District Competition 

Each year the AAF’s National Student 
Advertising Competition (NSAC) pits 
students across the nation in a contest to 
come up with the best marketing campaign 
for a corporate sponsor. The sponsor 
provides a case study outlining a real-world 
challenge facing their organization. Student 
teams research the challenge, develop a 
comprehensive communications campaign, 
and present it to the sponsor and a panel of 
ad agency representatives. 

Villanova participates in the NSAC each 
spring; the team consists of the students in 
Integrated Marketing Campaigns (MKT 
4132), taught by the Ad Society’s faculty 
advisor, Professor Madway. All ‘Nova 
juniors and seniors are eligible to apply for 

the course. Applications are solicited in 
late October. 

The 2007 ‘Nova team, called Amplify 
Communications, finished 2nd in the ultra 
competitive District Two (New York 
region) competition. The 2007 case 
involved creating a campaign for Coke 
Classic. Amplify went to the Wild Card 
round, Villanova’s best showing to date. 

This year’s sponsor is AOL, now part of 
entertainment and media giant, Time 
Warner. Twenty-six students have been 

selected for the 2008 Campaigns course 
and will be competing in the NSAC. Late 
in the spring, the Ad Society will host a 
sneak preview of the team’s campaign. 
 

Ad Society Leadership 
• President of Programs:  

Kimberly Lam 
kimberly.lam@villanova.edu 

• President of Communication: 
Colleen Dunleavy 
colleen.dunleavy@villanova.edu 

• President of Membership & Update 
Editor: Nina Shah 
nina.shah@villanova.edu 

• Faculty Advisor: 
Professor Bill Madway 
william.madway@villanova.edu

Advertising Society’s 2007-2008 Membership Drive Now Underway 


